


Key Messages 

• Understanding the Knowledge, Attitudes and Behaviours of 
patients, prescribers, dispensers and the general public is 
essential for effective antimicrobial stewardship (AMS) 
messaging.

• Messaging needs to be tailored to address the drivers of 
unnecessary use of antimicrobials- recognizing the social 
and cultural factors relevant to the target population.
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Public Health Agency of Canada

The Public Health Agency of Canada is a Canadian government  
institution that is part of the Health Portfolio, under the leadership of 
the Minister of Health. 

Mandate
• Promote health;
• Prevent and control chronic diseases and injuries;
• Prevent and control infectious diseases;
• Prepare for and respond to public health emergencies;
• Serve as a central point for sharing Canada's expertise with the rest of the 

world;
• Apply international research and development to Canada's public health 

programs; and
• Strengthen intergovernmental collaboration on public health and facilitate 

national approaches to public health policy and planning.
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Antimicrobial Resistance and Antimicrobial Use in Canada in 2018
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The Government of Canada’s Approach to AMR
Guided by a One Health approach federal activities focus on:

– Surveillance
– Stewardship 
– Infection prevention and control 
– Leadership and coordination across the federal government and in 

partnership with provinces, territories and stakeholders
– Engagement and collaboration with international partners 

Canada’s Chief Public Health Officer, Dr. Theresa Tam is the Government of 
Canada’s lead public health official
• Champions efforts to combat AMR by working with key domestic and 

international stakeholders to increase awareness, prevention and educational 
activities to reduce unnecessary antibiotic use and strengthen the appropriate 
use of antimicrobials in healthcare, community, veterinary and agricultural 
settings.
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AMR Awareness for the Canadian Public

• In 2018 the Public Health Agency 
of Canada developed a social 
marketing campaign, targeted to 
adults over the age of 60, 
caregivers and physicians to 
provide information about 
appropriate antibiotic use. 

• Annual Antibiotic Awareness Week 
activities- including collaboration 
with key partners from across 
Canada and internationally to align 
and amplify messaging.
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THANK-YOU
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